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Meet  
Shelly Bell

Entrepreneur and founder of  
Made By A Black Woman

Article by: DeWayne Alston

 Photos by: Liz Calka
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In life, sometimes the proper 
motivation to succeed is all that’s 
needed. That kind of motivation 
can come from many sources, even 
those that from the outside looking 
in, seem to only suggest failure. 
This holds true no matter what 
your occupation, but it’s even more 
relevant when it comes to being 
an entrepreneur. Such is the case 
for the founder of Made By a Black 
Woman, Shelly Bell. 

Having a daughter at an early 
age, she talks about being told she 
would never amount to anything. 
“You got a kid. You’re not gonna 
do anything. You’re not gonna 
graduate. You’re not gonna go to 
college.” Her mother didn’t see it 
that way, pushing her to not give up 
on furthering her education. Her 
new daughter served as a major 
inspiration as well. “That was a huge 
turning point in my life” she recalls.

Living Free
Bell describes herself as a fear-

facing woman who desires to live 
as free as possible. While in college 
she began challenging herself. 
“I just came to the conclusion 
that everything we’re doing and 
thinking came from somewhere.” 
For her it’s important for her to 
challenge her perceptions of the 
world around her. And what makes 
this story amazing (to me) is that 
with everything that she’s been 
through she also has to deal with 
being narcoleptic.

She definitely doesn’t let it stop 
her. Even when speaking on it 
she talks about being in control. 
Diagnosed with narcolepsy in 2007, 
she faces challenges with some of 

 “I wanted to 
create a  

retail space 
that empowers 

all women by 
challenging the  

power  
dynamics in  
the apparel 
industry”.
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“It’s a 
coping thing, 

especially 
as an 

entrepreneur… 
it’s a struggle 

but I push 
through it 

because it’s 
what I want  

to do.”
9
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the everyday things. Things like - 
taking college courses, maintaining 
a job, all these things are taken for 
granted by those who don’t suffer 
from the disorder. However, these 
simple things can prove to be 
real challenges for someone with 
narcolepsy. It affects the part of the 
brain that controls the metabolism 
so naturally it can even be a 
challenge with weight.

 “It’s a coping thing, especially as an 
entrepreneur… it’s a struggle but I 
push through it because it’s what I 
want to do.” Being an entrepreneur 
actually gives her some flexibility 
when it comes to managing her 
health.

Made By a Black Woman
According to the company website, 

the mission of Made By a Black 
Woman is “to create a retail space 
that empowers all women by 
challenging the power dynamics in 
the apparel industry”. When asked 
about these power dynamics, Bell 
spoke on the issue of the standard 
of sizing when it comes to women 
in the clothing industry. “It (clothes) 
doesn’t really fit any woman, and 
I think we’ve just decided that 
there’s a certain type of woman 
that clothes look better on”. One 
way MBABW tries to challenge 
this disparity by showing some 
diversity in the models they use to 
display their clothes. Not only do 
these models challenge the existing 
stereotypes of what a person 
expects to see when it comes to 
models, MBABW goes even further 
by moving away from “models” 
altogether, using everyday people.

She also spoke on the ability to 

While women 
of color are 
one of the 

fastest growing 
sectors of 

those starting 
businesses, 

they are 
one of the 

least sectors 
to acquire 

venture  
capital funds.

11#staysharp
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“I think I 
want to push 
forward the 
idea that I 

get to choose 
what goes 

here...”
www.mbabw.com

make decisions as something else 
her brand seeks to challenge. 

Being in the fashion retail industry, 
a lot of decisions about products are 
made based on the requirements 
that retail establishments have for 
the brands that they chose to carry. 
Bell wants to be the one in control 
of what products get sold. “I think I 
want to push forward the idea that I 
get to choose what goes here… even 
with the kids’ clothes (on her site), I 
get to choose that”.  

Even the very name of the brand 
challenges the system, so to speak. 
Bell’s received negative criticism on 
the name, implying a racial divide 
being perpetrated by choosing a 
brand name such as Made By a 
Black Woman. 

The goal of MBABW is to become 
a marketplace packed with books, 
electronics, music, household 
items, and along with a variety of 
products. The website states that 
the idea is the brand builds up to 
become “the QVC/Etsy/Amazon 
of products created and curated by 
women of color”. 

Black Girl Vision
It doesn’t stop there. MBABW is 

yet just one part of the dream. Bell 
has taken the quest for freedom 
to another level with the creation 
of Black Girl Vision. Considered 
to be the entrepreneurial arm 
of MBABW, BGV’s mission is 
to expose women of color to 
economic independence through 
entrepreneurship. This is done, in 
part, through providing access to 
operating capital and networks. 
This lends to the vision which 
is to envision a global women’s 
entrepreneur community built on 
collective economics, partnerships, 
and learning experiences.

While women of color are one 
of the fastest growing sector of 
those starting businesses, they are 
one of the least sectors to acquire 
venture capital funds. Black Girl 
Vision (BGV) hosts networking 
and pitch events.  A portion of the 
admission fees are used to build 
the Vision Fund. The pitch events, 

known as the Crowdfunding Meets 
Pitch contest, offer women of 
color opportunities to pitch their 
business ideas in hopes of winning 
the Vision Fund. 

Shelly Bell has a lot of drive and 
determination when it comes to 
seeing her vision come to fruition. 
The same drive and determination 
that helped to create a brand that is 
steeped in values. The same drive 
and determination that allowed 
for the brand to garner some early 
recognition, being invited by 
Essence Magazine to be included 
in their holiday gift guide. And to 
think....It was all made by a black 
woman. 

Photos by: Liz Caulk

Liz Calka is a graphic designer and 
photographer based in Washington, 
DC.  To view more of her work, 
please visit lizcalka.com.
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If you were asked, which is 
more important in landing a job 
- emotional intelligence (EQ ) or 
intelligence quotient (IQ ), how 
would you respond? According to a 
recent study from Linkedin, people 
who possess soft (people) skills, 
which are lifelong skills necessary 
to be successful in any career are 
getting hired the majority of the 
time. Sure–job seekers need to 
know the hard (technical) skills for 
which they have been trained. But 
employees also want people who 
reflect adequate levels of emotional 
intelligence - who are good 
communicators, well organized, 
and have excellent problem-
solving abilities. In this study it was 
revealed that finding employees 
with the necessary combination 
of hard and soft skills is quite a 
challenge. Hiring managers do not 
always have success in finding 
individuals who possess the 
right soft skills for 59 percent of 
LinkedIn’s open jobs.

EDUCATION

The Lifelong  
Media Solution

The hard facts of soft learning

Written by: Cherokee Smith

The Lifelong Media Solution
In light of this harsh reality, 

individuals may wonder, “How can 
I ensure that I possess the required 
soft skills to enter the workforce?” 
Well, that is where Lifelong.Media 
can help. Founded by Amy Bethea, 
a 22-year educational publishing 
veteran, and Kevin Allard, who 
has over 30 years of experience in 
publishing, education, instructional 
design, and technology, 

Lifelong.Media is a social 
enterprise dedicated to helping 
others achieve the fullest life 
possible. As the educational 
landscape changes globally, Lifelong 
Media is filling in the gaps being 
left by traditional educational 
publishing models. In other words, 
most traditional products fall into 
the trap of teaching to the test 
rather than empowering learners 
for life. 

Lifelong.Media’s belief is that 
learning takes place throughout 

the lifespan in a variety of settings. 
From birth on up throughout 
their careers, learners need a 
broad range of experiences to 
help them discover and develop 
their skills, mental and emotional 
attitudes and capabilities. Lifelong.
Media’s resources will empower 
learners by providing a strong 
foundation for success that is 
rooted in educational experiences 
occurring both in and outside of the 
traditional classroom.

Lifelong.Media’s range of holistic 
learning collections target specif-
ic academic learning objectives, 
while simultaneously developing 
core competencies in soft skills 
development. Acquiring skills such 
as communication, stress man-
agement, critical-thinking, conflict 
resolution, teamwork, and adapt-
ability, pose a challenge for many 
because they cannot be learned 
from a textbook or a classroom yet 
these skills are vital for workplace 
and customer satisfaction.
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Project Nightingale™ and A Day 
in the Life™ are two of Lifelong.
Media’s premier learning 
collections that focus on soft 
skills education for teen and 
adult learners. Each collection is 
organized through Lifelong.Media’s 
learning pyramid: interactive 
video libraries, case studies and 
simulations, adaptive learning 
activities, and social learning & 
mentorship opportunities. This 
equates to multiple pathways 
delivering knowledge and 
promoting understanding and 
application of both academic and 
soft skills. 

Learning 3.0
How does this work? The heart 

of Lifelong Media’s platform is 
its Personalized Development 
Path™ (PDP). A customized PDP is 
derived for each learner from an 
assessment of his or her aptitudes, 
interests, academic and soft skills 

proficiencies, and personal goals. 
Let’s take a look.

Project Nightingale
In an effort to provide nurses 

with a more personal and realistic 
experience, Lifelong Media’s team 
of nurses has conceptualized 
Project Nightingale™ with a focus 
on NCLEX preparation, soft skills 
development, and continuing 
education. 

After the completion of a 
formalized nursing program, a 
student’s journey is solidified 
only by successfully passing the 
nursing licensure examination or 
the dreaded NCLEX. For many, 
preparing for this exam poses 
deep anxiety. The scoring for the 
examination is pass/fail based not 
just on the number of questions 
answered correctly, but the level of 
difficulty. In order for a candidate 
to pass the examination, he or she 
must answer 5 percent of the more 

difficult questions correctly. The 
candidate cannot skip a question 
or go back to change an answer. If 
a question is answered incorrectly, 
the level of difficulty becomes 
easier and the candidate must 
then answer a larger quantity of 
questions correctly. The minimum 
number of questions is 75. The 
maximum number of questions 
is 265 with a five-hour time limit. 
For many, attempting to pass the 

As the 
educational 
landscape 

changes globally, 
Lifelong Media 
is filling in the 
gaps being left 
by traditional 
educational 
publishing 

models.



 17

NCLEX can quickly spiral into a 
daunting reality of multiple failures 
and low self-esteem, if not properly 
prepared. 

Thankfully, Project Nightingale™ 
will provide proven solid steps that 
students can master to become 
effective at clinical reasoning. Missy 
Radecki, MSN, N.Ed, RN, PCCN, 
a passionate nurse educator, has 
had great success in the classroom 
using a homemade step-by-step 
algorithm to help students decode 
and deconstruct NCLEX questions. 
This algorithm forms the crux of 
Project Nightingale’s™ NCLEX prep 
as it provides students with the 
“know-how” to become successful 
test-takers. Added to this, regular 
Facebook Live sessions, podcasts, 
and tutoring sessions will not only 
help build a sense of camaraderie 
but also a sense of confidence and 
support, which students are longing 
for in a nursing community.

Our nurses also understand that 
the keys to success for a long, 
healthy and happy career, rests 
on the ability of each person to 
learn, and display soft skills. In 
fact, nurses can adversely affect 
employers by failing to display 
soft skills. The Hospital Consumer 
Assessment of Healthcare 
Providers and Systems (HCAHPS) 
uses patient surveys to provide 
data on the patients’ perspective of 
their hospital care, improve quality 
of care, and enhance the hospital’s 
accountability of the care provided. 
Hospital reimbursement is directly 
affected by patient responses on 
the soft skills or lack thereof shown 
to him or her during visits. This is 
why every Project Nightingale™ 
component is based on both 
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technical and soft skills learning 
objectives.

Virtual simulations give 
opportunity for students and 
health care professionals alike 
to master the art of soft skills. 
For new students, interacting for 
the first time with and caring for 
virtual patients, in a virtual hospital 
before caring for live patients, is 
priceless. Next, game-like guided 
scenarios and the video learning 
library will make difficult concepts 
easier to understand, as well as 
provide further explanation while 
exemplifying soft skills. Moreover, 
much of Project Nightingale’s™ 
offerings will be in the form of 
continuing education credits for 
health care professionals. Yearly 
memberships will soon become 
available in which members can 
receive CEUs at discounted prices.

Finally, our team of seasoned nurse 
mentors are just finger-clicks away 
on Facebook, Instagram, via private 
tutoring or on ourprojectnigtingale.
com. Nurses such as, Shante Tucker, 
MSN, RN, who organized almost 
300 students in just two days to 

join the Our Project Nightingale 
Facebook Group, Saprina Allison, 
MSN, RN, who took the time to 
mentor a student in person to 
provide necessary encouragement, 
Aniko Kukla, DNP, RN, CPNP, Lynn 
Scussell, MSN, RN and Melissa 
Black, PhD, MSN, RN who have 
years of tutoring and teaching 
experience to their credit are all 
a part of the roster of awesome 
nurse talent ready to coach the next 
generation of nurses. 

A Day In The Life
https://www.youtube.com/

watch?v=7ODbftpSUYA&t=304s

“What do you want to do after you 
graduate?“ is a familiar question 
that young people are often asked. 
But Lifelong.Media believes the real 
question is, “Who do you want to 
be?” Unfortunately, most students 
do not have firsthand experience of 
what a day on the job is really like; 
therefore they are unable to make 
informed career decisions. Many 
times, their career paths change 
midway through college. In fact, 

according to the National Center for 
Education Statistics, approximately 
80% of students switch majors 
before graduation. A Day in the 
Life™ provides a true remedy for 
such situations. 

Through videos, game-based 
learning and virtual internships, 
students will explore hundreds of 
professions spending a day on the 
job to see what would realistically 
match their academic and soft skills 
profile. Imagine spending a day 

in the cockpit with a pilot flying a 
777! Or with an architect designing 
buildings, or with a fireman 
rescuing people! 

For example, if a student feels 
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that he or she wants to become an 
architect– on what basis is there 
to gauge suitability for the job? 
Through the A Day in the Life™ 
platform, students will quickly 
realize that architects spend the 
majority of their time in meetings, 
managing teams of people, and 
communicating with clients. 
Hmnnn ... this may not be as 
interesting as originally thought–
and this certainly requires a 
person proficient in leadership and 
communication skills; and this is 
precisely the point. Students need 
proper experience and information 
from which to make lifelong career 
decisions. 

By expanding upon current 
limitations that exist in the 
publishing climate with the 
opportunities that technology and a 
changing educational landscape are 
creating–the fact is that Lifelong.
Media is a great place to get a hard 
focus on the softer side of life.

For more information about 
Lifelong.Media and any of its 
projects, to offer your expertise 
to its editorial team, or to make a 
taxable donation to support The 
Lifelong Media Foundation, please 
visit www.lifelong.media.   

Also, visit us on YouTube and 
Facebook @ Lifelong.Media, 

Project Nightingale™

www.ourprojectnightingale.com

Facebook, Instagram and Twitter, 
@ourprojectnightingale

A Day in the Life™

Facebook @ A Day in the Life: 
Lifelong.Media

Cherokee Smith is a free-lance writer 
living in the North Eastern part of the USA. 

He is a seasoned multilingual (English/
Spanish/Portuguese) interpreter and 
translator. With strong public relations 
skills, Howard has years of experience to 
his credit as a teacher in the community 
publicly and privately.

19



20        

CRAFTERS OF FINE GARMENTS
AND SO MUCH MORE.

OUR PROMISE TO YOU

GREGORY PORTER
1967-1996

HAROLD ENGLISH
1972-2008

Tailor fitted 
garments

Style in class 
and comfort

A vision to 
innovate

Harold Gregory has every intention of being 
more than a brand. The name originates from 

the names of both the co-founders’ fathers, 
Harold English and Gregory Porter. The death of 
Harold English left his three sons in and out of 
foster care until they eventually found loving 
adoptive parents. Gregory Porter’s death due 
to leukemia forced his then young son to grow 
up without a father. In rememberance of these 
two inspirational figures, Harold Gregory hopes 
to team up with local hospitals to donate 10% of 

it’s profits to help those in need. 

Were more than a brand
Help us change the world
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The Resurrection  
of Men’s Grooming

Barbershop fit for a king in downtown Atlanta

By: James B Kynes Jr.

STYLE
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There was a vision once 
incepted. The vision, with its 
vastness, creativity, uniqueness, 
all encompassing power, and 
fortitude, found its way to a young 
entrepreneur, destined, called, 
equipped with grit, power and 
might, to bring it to the realm of 
existence. Hence, the birth of a 
culture, a lifestyle, a mindset, an 
awakening to which few are chosen, 
less adhere to, but those that do, 
enter into a Kingdom of Grooming 
created to deliver a 360 degree 
approach to men’s grooming, thus 
ushering the Resurrection of Men’s 
Grooming.

In 2009, during the heart of the 
Great Recession, an opportunity 
was presented to me to open my 
second shop, the first under the 
brand Kings of Atlanta Grooming 
Lounge and Spa. Although, 
many didn’t think the timing 
was appropriate, middle of a 
recession, in a depressed area in 
the affluent Buckhead, like many 
entrepreneurial trailblazers, we 
didn’t listen to those people. 
Despite conventional wisdom, I 
understood other components of 
the deal that made sense to at least 
give it an opportunity to succeed. 
Give the vision the platform it 
needed to have its chance at life, 
to grow, develop and be what it 
was destined to be for the men’s 
grooming industry. 

Through the perils of a build out, 
inspections, landlords, etc, we 
opened our 3000 sq ft facility in 
Buckhead Atlanta, offering men’s 
services ranging from haircuts, 
facials, massages, hand and foot 
detailing, all while enjoying 
the comfort of a man cave 

environment, with tv’s, sports, great 
music, and ambiance conducive for 
networking and personal growth. 
We also featured our Executive 
Conference room, and our Image 
and Wardrobe consultation through 
our Solomon’s Quarters brand. 
We were picking up momentum, 
hiring the best barbers, strategically 
aligning with some of the best 
lifestyle brands in the city, offering 
us impeccable access to major 
brands and relationships. Our 
invitations were often due to our 
unique market position, being one 
of the only companies offering 
men’s grooming from a 360 degree 
approach which we executed 
through our Ultimate Lifestyle 
Grooming Brands. 

Our existence was birthed out 
of the belief that the purpose of 
the barbershop was dead. Not the 
aspects of going to a place to get a 
haircut, but from the essence of 
what the barbershop was to our 
forefathers and ancestors. A place 
where men in the community 
would congregate, and discuss 

ideas, pertaining to commerce, 
business, empowerment, family, 
and even spiritual uplift. A place 
where a young boy began to 
discover who he was because 
of the close relationships that 
were developed through positive 
and prosperous mentorship and 
guardianship. A place where if a 
father wasn’t in the home, the shop 
would provide the right direction 
to fill the void of and absentee 
father. This place became few and 
far to find, It died to a place where 
customer service didn’t exist. It 
died to a place where no standard 
was being set, employees are 
unprofessional, and the ambiance 
is that of a night club. Now don’t 
get me wrong, I understand 
there are all things for all people. 
But for the Kings who wanted 
something different, there were 
minimum alternatives which in 
any market, is the seed of creation, 
a desire for something different. 
Therefore, we answered our call 
to develop a place, a Kingdom for 
like minded men, men of lifestyle 

“The partnership allows us 
to offer all the amenities of a 

best in class grooming facility, 
offering men’s haircuts, hot 
shaves, massages, hand and 
foot detailing, facials, event 
facilities, and much more...”
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distinction, standard, and a flare 
that dares them to be authentically 
themselves. The Resurrection of 
Men’s Grooming.

Although we crossed a threshold 
that many entrepreneurs struggle 
with and some never make happen, 

we opened our doors for business. 
And with your doors being open, 
and business moving forward, 
many never see the behind the 
scenes struggles that we go through. 
Honestly they don’t care to. They 
have their own struggles to deal 
with. When we answer our call 
to entrepreneurship, it’s not the 
responsibility of our staff or team 

to take on the weight of our call. We 
are the fore bearers of the weight of 
the organization, and we have been 
equipped to handle that which is in 
our territory. 

After 2 yrs of subsequent growth, 
and good momentum, we began to 
come to a crossroad in the vision. 
The facility although good, was not 
the optimum place for us to fully 
execute the vision. Faced with the 
decision to fight the good fight 
and remain open, we decided to 
take a step back and review our 
positioning and restructure. The 
Death of Men’s Grooming most 
thought. But not so fast, we would 
keep our brand on life support, 
offering our services to charities 
while co-branding with a couple of 
salons to bring the men’s grooming/
barbering service. 

Then one day, we got a call from 
a young lady who bought into an 
International Spa Brand, Jon Ric’ 
International. In preparation to 
open the largest flagship location of 
the franchise in Downtown Atlanta, 
we were pegged as the premier 
brand in men’s grooming, and was 
offered an opportunity to co brand 
the Ultimate Lifestyle Brands with 
Jon Ric’ International to bring to 
the Downtown Atlanta crowd, 
The Kings of Atlanta Gentlemen’s 
Spa at Jon Ric International, The 
partnership allows us to offer all 
the amenities of a best in class 
grooming facility, offering men’s 
haircuts, hot shaves, massages, hand 
and foot detailing, facials, event 

“Our 
existence 

was birthed 
out of the 
belief that 

the purpose 
of the 

barbershop 
was dead.”

facilities, and much more.. The 
Resurrection of Men’s Grooming.

Through the turn of the 
millennium, our society has 
witnessed things that many 
thought they would never see in 
their lifetime. A two term Black 
President, a lady break records at 
the polls, the 1st president with 
no political experience, As the 
sun continues to burn and the 
Earth continues to spin, we will 
undoubtedly see many more things, 
experience new things, meet new 
people, endure failure, celebrate 
success, embrace change, and better 
understand the cycle of life. We 
have both witnessed and been a 
part of the Death and Resurrection 
of the Men’s Grooming. Life 
when viewed from a Macro and 
Micro perspective allows us to be 
vulnerable to accept the things we 
can not change, acknowledge the 
things we can and seek the wisdom 
to know the difference between the 
two. 

When we were presented the 
opportunity to contribute, to the 
Resurrection of this publication, 
we knew it was a timing beyond 
the universe. As this publication 
is reborn, we will add value to 
men’s grooming tips and insight 
and knowledge to help you it’s 
readers understand the power you 
possess, and how to ensure that 
you continuously seek grooming 
experiences that elevate your 
sovereignty, consciousness and 
grooming expectation.
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It’s no secret that animals are 
suffering in slaughterhouses and 
factory farms. But as a recent NPR 
article highlighted, the problem 
goes even deeper than that. 
Humans are also enduring abuse 
and suffering as the meat industry’s 
massive corporations continue to 
place profits above all else. 

For the hundreds of thousands 
of people who are employed on 
factory farms and slaughterhouses, 
the workplace is a violent and 
dangerous place to be. Meat 
industry workers are consistently 
reporting higher injury and illness 
rates, and as a recent Government 
Accountability Office report 
brought to light, 151 meat and 
poultry workers suffered fatal 
injuries from 2004 to 2013. This is 
substantially higher than  
other industries. 

Buzzfeed news, a major outlet 
recently published an article about 
Tyson’s abuse of humans on their 
farms; from denying employees 
bathroom breaks for 10+ hours, to 
the fact that the company averages 

Factory Farming 
A human rights issue, too

By: Jamie Jungenburg

27
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151 meat and poultry 
workers suffered fatal 

injuries from 2004 to 2013. 
This is substantially higher 

than other industries. 
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one human amputee per month, it’s 
clear that profits remain priority 
over human (and non-human) lives 
for this corporation. 

Other corporations and factory 
farms have been called out for 
their mistreatment of people, too. 
There have been numerous cases in 
recent months and years of humans 
dying horrific deaths on factory 
farms and slaughterhouses. 

For example, take the case of Ed 
Horner, a maintenance employee 
at a beef plant in Greeley, Colorado, 
lost his life when his shirt got 
caught in a conveyor belt and he 
suffocated. His employer, JBS, the 
world’s largest meat-packer, was 
fined only $38,500 for Horner’s 
death; a slap on the wrist for such a 
massive corporation. Or the tragic 
case of, Ruperto Vazquez Carrera, 
37, who died shortly after showing 
up for work at Sunrise Organic 
Dairy in Paul, Idaho. His body was 
found approximately 10 hours later 
submerged in a 20-acre  
manure lagoon. 

It’s easy to place blame on factory 
farm and slaughterhouse workers 
for the horrific abuse we see 
happening to animals every day; 
but it’s important to remember the 
true source of the problem. The 
corporations and the consumers 
who subsequently fund these 
corporations through their food 
choices are the real perpetrators of 

29
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this immense amount of suffering 
we see before us. 

These facts and heartbreaking 
stories speak for themselves. The 
meat industry abuses animals, 
humans, and the planet routinely. 
The best way to fight back against 
this cruelty is to stop funding them 
and adopt a cruelty free  
vegetarian diet. 

“To identify with others is to see 
something of yourself in them 
and to see something of them in 
yourself--even if the only thing you 
identify with is the desire to be free 
from suffering.” -Melanie Joy

“To identify 
with others is to 
see something 
of yourself in 

them and to see 
something of 

them in yourself-
-even if the 

only thing you 
identify with 

is the desire to 
be free from 
suffering.”

31#REM
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Decolonizing  
Beauty

A photgrapher’s vision in a unique light

32 
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Merriam-Webster defines 
photography as “the art or process 
of producing images by the action 
of radiant energy and especially 
light on a sensitive surface”. New 
Orleans native Saddhi Khali 
produces so much more than 
mere images. The poet turned 
photographer shows his subjects in 
a different light, both literally and 
figuratively and when the world is 
captured through his lens, the result 
is something more than just a mere 
photo. Khali’s images are way more 
than that. 

Khali’s natural-light fueled images 
are works of art and he uses his art 
to redefine standards of beauty and 
help reshape the way his subjects 
see themselves in that regard. 

“My work 
isn’t about 

photography... 
it’s about using a 
camera to speak 

to humanity”

ART
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“When it comes to 
models, usually, 

a Western beauty 
standard is at play... 

we’re choosing 
people, mostly 

women, who fit into 
some standard of 
beauty who don’t  

look like us”
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“I want to 
challenge those 

notions of the 
bounds of beauty”
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“My interest is 
to help people 
discover sides 
of themselves 
they’ve never  
seen before”

36  
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Khali’s journey with the camera 
started right around the time 
Hurricane Katrina ravaged his 
hometown forcing him, like many 
others, to uproot their lives and 
relocate. For Khali, his destination 
was New York City. Becoming 
disenchanted with the spoken word 
world that he was a part of (he’s 
been featured on HBO’s Def Poetry 
Jam), he spoke to a friend about 
having an interest in photography. 
This friend, in turn, hands him a 
camera. Since then his work has 
been featured in various magazines, 
journals and anthologies. He 
also received a nomination for 
an EMMA award in 2011, which 
honors humanitarian excellence in 
media. Recipients of this prestigious 
award include Muhammed Ali, 
Maya Angelou, Stevie Wonder and 
the late Nelson Mandela. 

“I don’t want people 
to see, necessarily, 
exactly like I see. I 
just want them to 

be able to see more 
than they see.”
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“My interest is 
to help people 
discover sides 
of themselves 
they’ve never 
seen before”
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“I started taking 
pictures to capture a 

beauty I had no words to 
describe, to illuminate 

the miracles in the 
mundane, to make us 

see ourselves...”
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Khali talks about not having 
any formal training. His style 
and technique have all come 
from reading and learning. 
Experimenting with the camera. 
Learning it’s intricacies and 
nuances. During our interview, he 
talked about dropping out of a class, 
to only be welcomed back to teach 
that very class later in his career. It 
is this level of dedication and talent 
that has made him one of the most 
sought after photographers, as well 
as his photographic style being 
referred to as “photo-vangelism”.

“If the creator made you in his image then how 
are you not perfect? Because you look like God”
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“For so 
long our 
beauty 

has been 
defined by 

people who 
don’t look 

like us”
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Introduction
“Jason’s Lyric” is one of my favorite 

movie classics. As I contemplate 
the trials and tribulations that 
veterans must face, my mind racing 
back to the movie as a point of 
reference.  The movie illustrates 
the devastation war has on an 
entire family.  Jason and Joshua 
were raised by their mother after 
the death of their father “Maddog.”  
“Maddog” was a Vietnam veteran 
whose loss of a leg, domestic 

Homeless Veterans
A growing problem in America

By: Jamila Choyce

violence, and post-traumatic stress 
disorder (PTSD) led to alcoholism 
earned him the nickname 
“Maddog.” Prior to the war, life 
was good. There was a flashback in 
the movie of happy times, but the 
war destroyed him.  Although it is 
only fiction, it is the back story of 
so many veterans – physical and 
mental pain, self-medication with 
drugs and alcoholism as the veteran 
tried desperately to assimilate back 
into his life before the war. 

Homeless and Veterans seems 
more like an oxymoron – two 
contradictory words that should 
not be used in the same sentence, 
phrase or paragraph.  However, 
when soldiers engage in battles 
the ramifications can be a life of 
devastation and turmoil.   Thus, 
the ramifications of war is always 
concluded with death of life and 
the destruction of property. It has a 
two-fold consequence: the physical 
death on the battlefield and the 
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death of the mind, body, soul, and 
spirit of a soldier that comes back 
home after war which may lead to 
homelessness. 

The numeric casualties of war 
could be only estimated in the 
hundreds of millions of the death 
of soldiers killed on the front line 
from the Revolutionary War to the 
Iraq and Afghanistan wars.  Many 
of America’s homeless veterans can 
be traced back into World War II, 
Korean War, Cold War, Vietnam 
War, Grenada, Panama, Lebanon, 
Operation Enduring Freedom 
(Afghanistan), Operation Iraqi 
Freedom, or the Military’s anti-
drug cultivation efforts in South 
America. 47 per cent of homeless 
veterans served during the Vietnam 
Era. More than 67 per cent served 
our country for at least three years 
and 33 per cent were stationed in a 
war zone, according to the National 
Alliance to End Homelessness.

Similarly like “Maddog,” soldiers 
who was taught to kill and destroy 
the enemy returns home as 
empty shelled body. Thus, the 
homecoming is strange and surreal. 

The smell and sound of blood and 
bullets, screams of innocent men, 
women, and children killed, losing 
your friends in war, the riveting 
sounds of machine guns and 
bombs, and helicopters flying is on 
replay in a soldier’s head. The scene 
of war plays continuously in their 
minds, and no matter how many 
drugs smoked or how much alcohol 
consumed the visions and noises of 
war replay over and over. 

Some of the Causes of 
Homeless Veterans
I can only imagine the way war 

changes a soldier’s soul. Many 
soldiers face new challenges both 
during their service and upon their 
return.  Amongst veterans there 
are high rates of PTSD, traumatic 
brain injury, and sexual trauma, 
which can lead to higher risks of 
homelessness. Additionally, many 
veterans are considered at risk of 
homelessness because of poverty, 
lack of support from family and 
friends, substance abuse or mental 
health issues, and precarious living 
conditions.  Many veterans are

struggling with excessive rent 
burdens and thus at increased risk 
of homelessness with an  
uncertain future. 

Female Veterans and 
Homeless
Women veterans suffer with 

mental and physical disabilities 
including post-traumatic stress 
disorder and traumatic brain 
injury are more likely to become 
homeless, and a higher percentage 
of veterans returning from the 
current conflicts in Afghanistan 
and Iraq have these characteristics. 
Female homeless veterans 
represent an estimated 8% of 
homeless veterans. They are more 
likely than male homeless veterans 
to be married and to suffer serious 
psychiatric illness, but less likely 
to be employed and to suffer from 
addiction disorders. Comparisons 
of homeless female veterans and 
other homeless women have found 
no differences in rates of mental 
illness or addictions. 

COMMUNITY
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Homeless and Veterans seems 
more like an oxymoron – two 

contradictory words that should not 
be used in the same sentence.
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Age
Some 50 percent of homeless vets 
are between the ages of 18 and 50, 
whereas less than 30 percent of all 
veterans are between 18 and 50. 
More than 40 percent of homeless 
vets are between ages 31 and 50.

Service
An estimated one-third of homeless 
veterans were stationed in a war 
zone at some time. Two-thirds of 
homeless vets served their country 
for at least three years, 

Risk
Poverty, lack of support from 
groups or networks, and 
substandard housing put about 
1.4 million veterans at risk for 
homelessness.

Compensation
More than 40,000 homeless vets 
receive compensation or pension 
benefits each month, but that’s not 
enough to find affordable housing, 
according to the National Coalition 
for Homeless Veterans. Many vets 
have skills learned through the 
military that are not applicable for 
occupations in civilian life.

Likelihood
Returning veterans are twice 
as likely to become chronically 
homeless as other Americans, 
according to Veterans Inc. Women 
veterans are four times as likely to 
become homeless as male veterans.

Disabilities
More than 50 percent of homeless 
veterans suffer from disabilities. 
About two-thirds of them have 
substance abuse issues.

Duration
Veteran homelessness affects vets 
for nearly six years on average, 
compared to four years on average 
among non-veterans, according to 
Green Doors.

Percentages
The U.S. Department of Veterans 
Affairs (VA) says the nation’s 
homeless veterans are mostly males 
(four percent are females). Here 
are some statistics concerning the 
veteran’s homeless:

• 23% of homeless population are 
veterans

• 33% of male homeless 
population are veterans  

• 47% Vietnam Era

• 17% post-Vietnam

• 15% pre-Vietnam

• 67% served three or more years

• 33% stationed in war zone

• 25% have used VA Homeless 
Services

• 85% completed high school/
GED, compared to 56% of non-
veterans

• 89% received Honorable 
Discharge

• 79% reside in central cities

• 16% reside in suburban areas

• 5% reside in rural areas

• 76% experience alcohol, drug, 
or mental health problems

• 46% white males compared to 
34% non-veterans

• 46% age 45 or older compared 
to 20% non-

America owes more to our 
veterans then a pension. Veterans 
needs transformable skills to be 
employable and ascertain a living 
wage, educational benefits for trade 
schools and colleges, premiere 
health care services, and substance 
abuse and psychological counseling. 

The numbers of Homeless 
Veterans
According to the U.S. Department 
of Housing and Urban 
Development, the Department 
of Veterans Affairs, and the 
U.S. Interagency Council on 
Homelessness, the numbers are 
declining.  The number of homeless 
veterans in America was estimated 
at 49,933 in January 2014.  That was 
a decline by 33 percent, or 24,837 
people, from 2010 due to national 
efforts to deal with the problem.  
Conservatively, one out of every 
three homeless men who is 
sleeping in a doorway, alley or box 
in our cities and rural communities 
has put on a uniform and served 
this country.

Demographics & Statistics
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Resources 
National Center on Homelessness 
among Veterans

The National Center on 
Homelessness among Veterans is 
a forum to exchange new ideas; 
provide education and consultation 
to improve the delivery of services; 
and disseminate the knowledge 
gained through the efforts of the 
Center’s Research and Model 
Development Cores to VA, other 
federal agencies, and community 
provider programs that assist 
homeless populations.

Physical Disability Board  
of Review
The Department of Defense (DoD) 
Physical Disability Board of Review 
(PDBR) 

In March 2014, the Veterans Health 

Administration (VHA) issued 
guidance to Veterans Integrated 
Service Network (VISN) and VA 
medical center staff across the 
country to notify eligible homeless 
and at-risk Veterans of the right 
to have their disability rating 
reviewed by the PDBR. VA staff also 
provided interested Veterans with 
the appropriate letters and forms. 
In approximately 25 percent of the 
cases reviewed by the PDBR (as 
of December 2011), the applicants 
were found to be eligible for a 
disability retirement. Through the 
PDBR process, eligible Veterans—
including homeless Veterans—are 
provided with additional financial 
benefits that can assist them 
with securing stable housing and 
supporting their families, thus 
ultimately helping VA achieve the 
goal of ending homelessness among 
Veterans.

Project CHALENG
Project CHALENG (Community 
Homelessness Assessment, Local 
Education and Networking Groups) 
for Veterans, an innovative program 
designed to enhance the continuum 
of care for homeless Veterans 
provided by the local VA and its 
surrounding community service 
agencies.

Veteran Justice Outreach
Veteran Justice Outreach provides 
eligible justice involved Veterans 
with timely access to VA’s mental 
health and substance use services 
when clinically indicated, and 
other VA services and benefits as 
appropriate.

United States of Veteran Affairs
https://www.va.gov/HOMELESS/

resources.asp#one
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“Good people don’t smoke 
marijuana.” – Attorney General 
Jeffery Sessions.
If good people don’t smoke 

marijuana then why have twenty-
eight states approved its medical 
use, and eight states legalized it 
recreationally? Is it that these states 
have an alarmingly absence of 
good people, or is it that they are 
seeking to foster the growth of bad 
people? This divisive language from 
government officials stigmatizes 
all drug users, and offers no 
directive to either curb drug use or 
rehabilitate users. 

Marijuana is the least harmful of 
drugs that the United States has 
prohibited, yet, politicians display 
a rhetoric that polarizes those 
affected by drug use from non-
drug users by using the concept of 
marijuana use. This consequentially 

classifies those affected by drug 
use as “unfixable” and has led to 
criminal justice policies that is 
punitive rather than rehabilitative. 

Criminal justice in the United 
States is in desperate need of 
reform. The United States currently 
represents five percent of the global 
population and nearly twenty-
five percent of the global prison 
population. How did a nation so 
seemingly engrossed in its concept 
of freedom imprison such a large 
population of its people? 

In 2013, the Bureau of Justice 
Statistics published a report stating 
that every 1 in 110 adults in the 
United States is incarcerated in a 
local, state, or federal prison. Due 
to an ineffective criminal justice 
system that fails to reintegrate 
prisoners into society and unjust 
criminal justice policies that allow 

little discretion from judges to 
fairly determine the sentencing of 
an offender, the United States, once 
the land of the free, has become the 
land of the imprisoned.
 
 

Drugs and a Campaign  
of Fear
In the 1950s, the Red Scare 

corrupted the people and 
government of the United 
States with paranoia and fear of 
governmental dissent. The U.S. 
was fighting an ideological war and 
would stop at no bounds to prevent 
the spread of communism. The fear 
and repression linked to the Red 
Scare finally began to ease in the 
late 1950s, but instead took root in 
an alternative form. 

To the youth of the 1960s, drugs 
became symbols of rebellion, 

Consequences of 
the Drug War

A false campaign of fear

By: Zachary Kassay

#staysharp
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social upheaval, and political 
dissent. This sort of dissent could 
not be tolerated by the generation 
still recovering from the mass 
paranoia of the Red Scare, and 
their intolerance to this rebellion 
is highlighted in the policy and 
campaigns of the forthcoming era.

During the Nixon administration, 
governmental anti-drug sentiments 
began to build. These sentiments 
helped implement policies 
that were naive and eventually 
destructive. Nixon declared a “war 
on drugs” and enacted measures 
such as mandatory sentencing. 
In 1982, President Ronald Reagan 
declared illicit drugs as a threat to 
national security, and publicized 
anti-drug campaigns in attempt to 
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decrease their use. These campaigns 
were effective in frightening the 
American people. According to 
American sociologists Erich Goode 
and Nachman Ben-Yehuda from 
1985 to 1989, Americans who 
viewed drug use as the nation’s 
“number one problem” increased 
from between two and six percent, 
to an unprecedented sixty-four 
percent. In the following decades, 
the United States faced drug 
hysteria and skyrocketing rates of 
incarceration.

Sensationalist media exaggeration 
contributed to the United States 
entering a moral panic over drug 
use. Use of shocking statistics and 
impactful stories allowed media 
outlets such as magazines and 

newspapers to portray drug use in 
the United States as more extensive 
than it was. 

Erich Goode describes how some 
statistics were grossly disfigured 
during the 1980s to inspire a more 
provocative reaction by the average 
media consumer; “By truncating 
the bottom of his graph and 
squeezing the Y-axis into a tighter, 
narrower space, the graphic artist 
who designed the layout of a major 
Newsweek article “transformed 
statistically insignificant [year-by-
year] fluctuations”… increases in the 
yearly use figures were transfigured 
“into a tangible and threatening 
social fact” ” Exaggerations of the 
drug “epidemic” heightened public 
opinion on the importance of the 

subject and created an atmosphere 
for politicians to respond by 
enacting harmful legislation that 
still contributes to our incarceration 
problem today.

Emotions of fear and anger toward 
drug users coursed through the 
veins of America, plaguing every 
city and state with a rhetoric of 
dehumanization. 

Once this anger had tampered 
with the moral fabric of every 
region in America, its adverse 
effects displayed in our laws 
and government. Politicians and 
lawmakers diagnosed America with 
drug fever and then prescribed 
it with “stiffer federal sentences, 
increased spending for education, 
treatment programs, and penalties 
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against drug-producing countries 
which do not cooperate in US-
sponsored drug eradication 
programs”. 

In 1986, President Ronald 
Reagan called for a “nationwide 
crusade against drugs, a sustained, 
relentless effort to rid America of 
this scourge”. His call for crusade 
inspired both politicians and 
citizens to dehumanize those 
affected by drug use. 

Ed Koch, mayor of New York 
City in 1986, advocated the death 
penalty for drug dealers charged 
with possession of two pounds 
of either cocaine or heroin. Soon 
after, governor of New York Mario 
Cuomo, urged life sentences for 
those found possessing a mere 
fifty dollars’ worth of crack. Most 
shockingly, in 1990, Los Angeles 
police chief Daryl Gates stated in 
a senate hearing that casual drug 
users “ought to be taken out and 
shot”. Politicians’ willingness to 
apply such sub-human standards 
of worth to drug users portrays 
an attitude of surrendering the 
health/treatment of drug users. This 
attitude is one of the many reasons 
we have wound up with so many 
drug offenders in our prisons today. 

 The most recent update by the 
Federal Bureau of Prisons states, 
drug offenders currently account 
for 46.4% of the federal prison 
population. As previously stated, 
the United States represents 20% 

of the international imprisoned 
population. These issues directly 
correlate with each other, and are 
a cause of criminal justice policies 
that disproportionately incarcerate 
drug users. These policies are 
causal of the anti-drug campaigns 
that inspired our nation’s stigmas 
toward drug users and addiction. 

Imprisoning Drug Users

Restrictions and mandatory 
guidelines enforced by the 
sentencing commission contribute 
to why low level drug offenders 
comprise so much of the United 
States prison population. The 
federal prison inmate population 
has quadrupled between the 1970s 
and the early 1990s. In response to 
this dramatic increase, in 1994, the 
Department of Justice underwent 
“An Analysis of Non-Violent Drug 
Offenders with Minimal Criminal 
Histories” which shed light on the 
shocking number of low level drug 
offenders in the United States’ 
prison system. Low level offenders 
“constituted 36.1 percent of all drug 
offenders in the prison system”. 

This proportion was not because 
of there being a stark increase in 
low level drug users. Low level 
offenders were (and continue 

to be) increasingly sentenced to 
longer prison terms rather than 
probation. Mandatory sentencing 
guidelines and a lack of discretion 
on part of the judge are reasons 
why low level offenders are being 
disproportionately sentenced 
similarly to high level offenders. 

Courts are forced to give 
inappropriate sentences to 
drug offenders because the 
federal sentencing commission 
denies their capability to give 
full discretion. The sentencing 
commission has rigid rules that 
deny judges the consideration 
of addiction or post arrest 
rehabilitation when sentencing. 

In Patricia Brown’s entry in the 
Yale Law and Policy Review, she 
discusses post arrest rehabilitation 
and its consideration within courts. 
Post arrest rehabilitation is when 
an offender shows remarkable 
signs of rehabilitation within the 
time of arrest and sentencing. 
Presented on the assumption 
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that there is a causal relationship 
between addiction and crime, 
Brown believes that offenders 
should be able to receive lighter 
sentencing if they rehabilitate from 
their drug use. In the United States, 
drugs are an issue of first; crime, 
and second; health. If the purpose 
of incarceration is to curb an 
offender from their drug use, it only 
makes sense to issue them a lighter 
punishment if they can accomplish 
this on their own. 

The federal sentencing commission 
must recognize the difference 
between the addicted and the 
rehabilitated. The difference 
between these two states of health 
represents their cumulative threat 
and impact on the social order. 

Once judges can use their full 
discretion in sentencing, we will 
begin to save taxpayer money from 
the burdening cost of inmates.

We are increasingly imprisoning 
low level drug offenders to 
longer sentences in an ineffective 
rehabilitation system. Due to 
mandatory sentencing guidelines, 
low level offenders are being 
regarded in the same punitive 
sphere as high level drug traffickers. 
If these longer sentences are meant 
to stop drug use and crime in an 
offender, they are ineffective. 

An issue of the Federal Sentencing 
Reporter finds that in 1987 half 
of those who recidivate did so 
on a similar drug possession or 
distribution. To determine if this 

level of incarceration is worth its 
weight in tax dollars, one must look 
at our current rate of recidivism. 
Recidivism is the tendency of a 
convicted criminal to re-offend. 

In 2014, 76.6% of prisoners were 
rearrested within five years of their 
release. Although staggeringly high, 
this figure is not surprising. An 
offender’s sanction in conviction 
stretches far beyond that of their 
sentencing. Ex-prisoners face 
social, family, and employment 
consequences, as well as risk of 
losing their franchise. Upon facing 
these risks, many felons are left no 
choice but to return to crime  
to survive.

Our prison system is ineffective 
in its intention, disproportionately 
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imprisons low level offenders, fails 
to account the health of an offender 
in sentencing, and is economically 
deplorable. 

According to the VERA Institute of 
Justice, the average annual cost of 
an inmate to taxpayers is around 
$30,000. Cumulatively, prisoners 
cost taxpayers $39 billion; $5.4 
billion higher than the state’s 
aggregate corrections department 
budget. 

It is time we step back and re-look 
at our criminal justice policies 
on drug use. The drug war was 
a morally fictitious endeavor 
formulated by politicians to 
underscore social issues such 
as wealth inequality and racial 
disparities, and to simultaneously 

 The most 
recent update 
by the Federal 

Bureau of 
Prisons states, 
drug offenders 

currently 
account for 

46.4% of the 
federal prison 

population.
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subliminally accomplish their 
political, bureaucratic, and 
economic goals. The punishments 
of incarceration haunt felons 
for the rest of their lives. The 
consequences of the drug war 
haunt American citizens by 
incarcerating them, debilitating 
them economically, and by 
marginalizing and disenfranchising 
their people.

Zachary Kassay is an 
undergraduate student at Goucher 
College pursuing his Bachelor of 
the Arts in Political Science and 
Communications. Zachary has a 
strong interest in domestic and 
international politics. For questions 
or comments he can be reached at: 
zakas001@mail.goucher.edu
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With New Year’s resolutions, 
still fresh, many of us are looking 
for keys to fitness and well-being 
outside of the box. It’s easy to get 
tired of hum drum treadmills and 
elliptical machines. Vivi Dumas has 
just the solution for fitness that’s 
sensual, empowering and unique. 

Ms. Dumas is the founder 
of Phoenix Rising, which she 
describes as an “fun, innovative 
and empowering fitness experience 
for women”. Phoenix Rising is an 
up-and-coming studio that’s bound 
to make tremendous waves in the 
health and fitness community. 
Focusing on sensual (but not 
necessarily sexy) movement, 
Phoenix Rising is unique and fun 
and gives women the powerful 
opportunity to reconnect and  
re-embrace their bodies and minds. 

Ms. Dumas herself can even speak 
of its positive effects on the body 
and mind. In her own words, “My 
journey began with an injury while 
doing physical training in the Army. 
I herniated two discs in my back. 

Phoenix Rising
Fitness through Pole Dancing

By: Jamie Jungenberg
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FITNESS

“Sensual 
movement is 

utilizing all our 
senses to enhance 

and develop our 
movement.”
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I went almost a year without being 
treated. Then, the surgery created 
scar tissue which aggravated my 
sciatica nerve. This caused a lot of 
pain. Due to this issue, I gained a lot 
of weight, which made the problem 
worse. It’s really a vicious cycle.” 
This personal journey sparked the 
Phoenix Rising movement, in turn, 
inspiring and empowering women 
everywhere. 

With the rise of body positivity in 
the health and fitness community, 
new and alternative forms of 
exercise are starting to become 
more mainstream. Pole dancing 
in particular has exploded in 

popularity, with studios and health 
clubs offering classes for all women 
and all body types everywhere. 

As Vivi Dumas herself puts it, 
“Sensual movement is utilizing all 
our senses to enhance and develop 
our movement. Our movement and 
dance is a performance, even if that 
performance is just for ourselves. 

“It’s usually the 
little things...

where we place 
our hands, the 

look in your 
eyes, the  

slight tilt of 
your head”

In order to connect with the dance 
and the audience, we want to 
solicit and engage all the sense. 
We hear the music and connect 
with the beats. The rhythm moves 
through our bodies. A performance 
is definitely visual. It’s usually 
the little things...where we place 
our hands, the look in your eyes, 
the slight tilt of your head, and so 
many other nuances that captures 
someone’s attention. Touch and 
feel is definitely important. Women 
have been trained to be awkwardly 
aware of our bodies. Learning how 
to touch our bodies and embracing 
the way it feels is something we’re 
not used to doing. All these things  
contribute to creating sensual 
movement. When we feed the 
senses with our performance, it 
draws the audience in and that 
engagement is magic.” 

Phoenix Rising offers classes Friday 
evenings at 6:00 PM and Sunday mornings 
at 11:00 AM, and a very small class on 
Thursdays at 7:45 PM. As interest grows 
and the inspiration and magic spreads, 
they are hoping to offer more classes and 
schedules. 
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Hello Naturalists! The season is 
gearing up to change soon. So let’s 
put away those hats & scarves 
and get ready to let your hair out. 
Soon we’ll all be able to be outside 
enjoying the sun and going for a 
swim but as much as we love the 
sunshine it plays a big role in drying 
out natural hair. So here are 3 major 
tips for keeping healthy, hydrated 
hair during the summer months. 

Swimming
Always wear a good swim cap 

when going to the pool or beach. 
Wash and condition your hair 
afterwards. For the fashion forward 
ladies who don’t want to wear a 
swim cap just remember these  
3 rules. 

3 Spring/Summer 
Hair Tips

Maintaining healthy hydrated  
natural hair for the summer

By: Kapricorn Evans
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De-tangle your hair 
before getting in the 
pool or beach water
Use a good clarifying shampoo to 
wash hair afterwards

Condition
Sand paper products

Keep away from products that have 
alcohol, sulfur and formaldehyde in 
them because they strip moisture 
out of the hair.

Hydrate & Seal
Hair needs moisture to survive! Be 
sure to apply a moisturizer to the 
ends of your hair. Then apply an oil 
such as Castor oil, Coconut oil and 
or Tea Tree oil to seal the moisture 
in as needed. 
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HAVE YOU EVER?

This is a general overview and is for illustrative purposes only. Plans and services 
vary from state to state. See a plan contract for your state of residence for 

complete terms, coverage, amounts, conditions and exclusions.                                                 

WHAT IS LEGALSHIELD? 

Founded in 1972, LegalShield has 1.5 million memberships protecting and empowering 4.1 million lives and serving 

140,000 businesses throughout the United States and Canada. Our members can talk to a lawyer on any personal legal 

matter, no matter how trivial or traumatic, all without worrying about high hourly costs. LegalShield has provided 

identity theft protection since 2003 with Kroll, the world’s leading company in ID Theft consulting and restoration. 

   ¨ Needed your Will prepared or updated

 ¨ Been overcharged for a repair or paid an unfair bill

 ¨ Had trouble with a warranty or defective product

 ¨ Signed a contract 

   ¨ Received a moving traffic violation

 ¨ Had concerns regarding child support

 ¨  Worried about being a victim of identity theft

 ¨  Been concerned about your child’s identity 

 ¨  Lost your wallet

 ¨ Worried about entering personal information on-line  
 ¨ Feared the security of your medical information

 ¨ Been pursued by a collection agency

www.legalshield.com/info/legalplan

For more information, please contact your Independent Associate:

Prepared for:

AFFORDABLE LEGAL PROTECTION 
FOR ONE LOW MONTHLY FEE

ADVICE ON ANY LEGAL ISSUE 
With a LegalShield Legal Plan you 
will have access to attorneys who 
can provide advice or assistance on 
a variety of personal legal issues.

THE LEGALSHIELD®  
MEMBERSHIP INCLUDES: 

P Personal Legal advice on unlimited issues

P Letters/ calls made on your behalf

P Contracts & documents reviewed (up to 15 pages)

P Residential Loan Document Assistance

P Lawyers prepare your Will, your Living Will and your 
Health Care Power of Attorney

P Moving Traffic Violations (available 15 days after 
enrollment)

P IRS Audit Assistance

P Trial Defense (if named defendant/ respondent in a 
covered civil action suit)

P Uncontested Divorce, Separation, Adoption and/or 
Name Change Representation (available 90 days after 
enrollment)

P 25% Preferred Member Discount (Bankruptcy, Criminal 
Charges, DUI, Other Matters, etc.)

P 24/7 Emergency Access for covered situations
LegalShield family legal plans cover the member; member’s spouse; never 

married dependent children under 26 living at home; dependent children 

under age 18 for whom the member is legal guardian; never married, 

dependent children up to age 26 if a full-time college student; and physically 

or mentally disabled dependent children. An individual rate is available for 

those enrollees who are not married, do not have a domestic partner and do 

not have minor children or dependents. No family benefits are available to 

individual plan members. Ask your Independent Associate for details.

ELECTION OPTIONS 

Individual Only:

Family Coverage:

jamaalrashad.com

Name. Jamaal Rashad
Email. Jamaal@jamaalrashad.com
Phone Number. 301-639-5861

$17.95/month

$19.95/month

LegalShield
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